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‘BIG MOUTH’ 
TV SPOTS 


In color, capturing all the beauty of the back- 
grounds for "The Big Mouth" (and the girls 
who appear in the film), as well as the comedy 
and excitement that make the film a Jerry 
Lewis boxoffice delight! Order these televi- 
sion trailers from National Screen Service. 


Featurette—16mm—In Color! 


Jerry Lewis does the narration, and the featurette shows him at work on the chase sequence 
of "The Big Mouth," during location filming at The Sea World, famous tourist attraction near 
San Diego, California. Naturally, the featurette is called ''The Thrill of the Chase" . . . and 
thrilling it is! Use it on television, of course, and as an advance theatre special! 


Order "The Thrill of the Chase'' Featurette, in |6mm, from: 
Exploitation Dept., Columbia Pictures Corp. 
711 5th Avenue, N. Y., N. Y. 10022 
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INTERWOVEN SOCKS! 


Shown here, two of a series of six full-page, full-color ads for Inter- 
woven Socks, using Jerry Lewis and plugging "The Big Mouth." These 
ads are scheduled to run in: 


Playboy Magazine—July, September, October, December 
Esquire Magazine—August, September 

Newsweek Magazine—Sept. 25, Oct. 30, Nov. 27 
Scholastic Roto—September, October, November 


Work with Interwoven Socks dealers on windows and in-store displays, 
using the ads and art work from the film. 


GO BIG ON SWIM-FUN! 


STILL NO. 
SPEC. 1 


In "The Big Mouth," Jerry Lewis plays a man who can be (and, in the ads, is!) described as 
"the chicken of the sea." Water and beach promotions are called-for by the film's theme and 
locale . . . by the summer release of the film .. . by the publicity potential! The following 
may be worked, and there are numerous others which may be found in your own special 
situation. Work on them all. They help make "The Big Mouth" bigger! 


VOIT TIE-UP 


The W. J. Voit Rubber Corp., world's largest makers of swimming accessories, supplied the 
underwater garb worn in the film. Advertising art shows Jerry Lewis in underwater gear; 
Still No. Spec. | shows Lewis in a Voit suit. This still may be used in showmanship on "The 
Big Mouth."' Work with the Voit dealers in your community on window and in-store displays, 
swim contests, demonstrations, etc. Promoted Voit equipment might be used as prizes in 
contests worked with newspapers, radio and television stations. 


STILL NO. SPEC 1 


This special still, when blown-up, makes an arresting out-front silhouette atop theatre marquee 
or flanking entrance doors. Use it, too, as a street bally item, carried by an usher through 
main business and school street. Sign on usher's back carries credits. For lobby and store 
display purposes, fit actual flippers, harpoon gun, knife and underwater goggles to the 
blow-up (see right). 


NAVY AID 


If there is a U. S. Navy installation in your vicinity, it might be possible to borrow frogman 
equipment and photos of Navy frogmen in action, with an officer in attendance. Present, or 
former, Navy frogmen might be available for newspaper, radio and television interviews and 
demonstrations of both their equipment and their underwater techniques. 


WATER SAFETY 


Boy and Girl Scouts, the Red Cross, local Y's and other groups which teach life-saving, 
swimming and similar skills might help with a major promotion: ''When It Comes to Water 
Safety, Don't be a ‘Big Mouth'!"' Post message on school bulletin boards, in libraries, Y's, 
etc., calling attention both to the film and to the agencies’ " Learn to Swim" campaigns. 


JERRY LEWIS 


The Jerry Lewis fans in this country number 
in the millions and all of them eagerly await 
news about their idol's latest film. Here are 


STREET BALLY 


Send an attractive girl in skin-diver garb through main business and shopping streets of your 
community. Sign on her back reads: ''I'm on My Way to See Jerry Lewis as ‘The Big Mouth'," 
etc. If girl is a skin-diver in her own right, she might prove a welcome visitor to local tele- 
vision shows and radio stations, as well as a photogenic interviewee in newspaper offices. 


BATHING BEAUTY 


With a phrase like "the chicken of the sea,'' what more natural than a Bathing Beauty Con- 
test? Details can be worked out with officials at local beaches or owners of swimming pools, 
with department store or women's wear shop, with newspaper or television sponsors, etc. 


SKIN-DIVER CLUBS 


There are thousands of these, wherever deep water is reasonably available—oceans, rivers, 
lakes! Sports page editors of local newspapers may be able to put you in touch with such 
a group in your community, or you might plant a special item seeking information. Arrange 
for the entire group to see "The Big Mouth," on some well-publicized occasion, preferably 
while wearing their underwater gear. 


LOBBY MANIKIN 


Dress a store manikin in skin diving equipment for use in an advance lobby display. Suspend 
figure from ceiling by wires, as though swimming, poised near a wall on which stills from the 
film, a poster and playdate credits is placed. The ‘Pleasure Chest'’ stunt suggested else- 
where in this pressbook might be worked in this corner of your lobby. 


a few ways to spark their interest: 


e Check your telephone directory 
and if there's a resident named 
Jerry Lewis in town, invite him and 
a friend as guests of honor opening 
night. Try, too, for interviews with 
him on his experiences having the 
same name. 


e Get a deejay to sponsor a post- 
card write-in contest with listeners 
submitting the greatest number of 
Lewis’ previous films. 


e A deejay's representative can 
walk around town asking passersby 
how many films Jerry Lewis has ap- 
peared in, including ‘The Big 
Mouth" coming to your Theatre. 
Those offering the number 36 to 
be awarded guest admissions. 


e Via a lobby poster, invite Lewis 
imitators to perform on the theatre 
stage for promoted prizes. 
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TITLE CONTESTS ... 


e Work with department store beautician on a program for teaching 
teen-age girls how to chose appropriate lipstick shades, and how to 
apply lipstick in order to "shape" the mouth properly. ''Does Your 
Mirror Say 'Big Mouth’? Learn, etc." 


e With radio, television or newspaper sponsorship, work a "Big 
Mouth Fish Story Contest," keyed to the fact that, in the film, Jerry 
Lewis hooks a skin diver while fishing. Every fisherman has a "'fish 
story'' involving something he has caught—rubber boot, old tire, etc. 
—and should be glad to tell it, on a postcard. Alternatively, the 
contest might simply revolve about the "'big fish that got away," or 
some other tall fish tale. 


e The Jerry Lewis caricature shown on this page, along with the film's 
title, make an ideal concession-counter display item, in advance of 
playdate. Use the art work, and a line like "For The Big Mouth..." 
Remember, please, there can be no real or implied endorsement. . . 
and the display also should include the credit: "You'll Also Enjoy 
Jerry Lewis in 'The Big Mouth’, etc." 


@ Promoted hot dogs, watermelon, popcorn or other edibles might 
be used in a ‘Big Mouth' Eating Contest—who can eat the most? 


STUNTS ... TIE-INS! 


e Find 'The Big Mouth'—that youngster whose grin is the widest and 
most attractive. Separate contests for boys and girls, of course, 
sponsored by newspaper and/or television program. There might 
also be contests for the schools, fraternities, sororities, PAL's, etc., 
with promoted merchandise and guest ticket prizes. 


@ Stage a "Talk Marathon," with entrants competing against each 
other, all talking at the same time! Prizes, of course, go to "The Big 
Mouth" who keeps speaking for the longest period of time. 


@ Another twist would be to have high school or college students run 
a "Big Mouth" talkfest, with the volunteers reading from books, and 
being relieved by other members of their team. They could keep 
talking through the night with the resultant news photographs, disc 
jockey coverage, etc. Local stores can supply throat sprays, mouth 
washes, cooling drinks, etc., and publicize the stunt in their windows, 
newspaper ads, etc. 


@ The term "big mouth" can be applied to a considerable number of 
objects and locations—and should be! Post legible signs, using your 
title and theatre credit, on steamshovels operating wherever sidewalk 


The fastest? 


BIG MOUTH SPECIAL’ 


Work with a drug store chain, with soda shops and 
luncheonettes, especially those where the youngsters 
meet, on special "Big Mouth Sundaes'’ and "Big 
Mouth Sandwiches.” These should be of the counter- 
man's devising, of course, but they should be spec- 
tacular enough—in both size and type of ingredients 
—to warrant a special price and special promotion. 
Promotion, of course, includes window streamers, 
table tents, menu reference and co-op advertising. 
Promotion might also include a deal with co-operat- 
ing stores: they give a guest ticket (purchased in 
quantity from you) to "The Big Mouth" with every 
"Big Mouth Special" sold. 


U.CL.A. STUDENTS 


Susan Bay, who makes her screen bow in 
"The Big Mouth,’ is working for her Master's 
degree at U.C.L.A. If your situation permits, 
invite all present U.C.L.A. students in your 
territory to see the picture as Miss Bay's 
"guests," via a lobby board, and publicity. 
A communications VIP—newspaper, radio 
or television—who attended U.C.L.A., might 
extend the offer in Miss Bay's behalf, further 
focussing attention on your picture and 
playdate. matt oe 


‘PLEASURE’ CHEST! 


"The Big Mouth" involves the search for a 
“treasure chest" filled with smuggled dia- 
monds; your "treasure chest'' can be filled 
with guest tickets or whatever you can pro- 
mote in the way of merchandise! Make it a 
regulation chest, or old-fashioned trunk, with 
a hasp and padlock. Invite patrons to try 
their own keys on the lock. Those who open 
the lock get their choice of a sealed envelope 
or a gift-wrapped package from amongst 
its contents. 


In publicizing the stunt, work with stores con- 
tributing the gift-wrapped merchandise and 
arrange for a publicity photo of a news- 
worthy VIP successfully, or unsuccessfully, 
trying to open the chest. An advance lobby 
40 x 60 plugs the stunt .. . "Next Week, 
Jerry Lewis as ‘The Big Mouth' Brings a 
Treasure Chest of Pleasure to This Theatre. 
Prizes to Those Who Can Open it With 
Their Own Lucky Keys! Surprises to Those 
Who See Jerry Lewis as 'The Big Mouth’." 
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superintendents can watch, and over entrances to automobile tunnels. 


THE BIG MOUTH’ ART! 


The art work shown here can be used in, and 
away from, your theatre with a minimum of 
difficulty! It can be copied easily, in almost 
any size, or it can be photostatted upward 
to fit whatever width or depth you desire. 
Mount on cardboard or plywood, and sil- 
houette, wherever necessary. 


——— 


e Use atop your marquee and as marquee 
hangers. The profile may be reversed to pro- 
vide you with a matching pair of Jerry Lewis 
cartoons, flanking theatre entrance. 


e Use as door panels . . . as supplemental 
decorations for your "'Exit'' and other signs 
(which can be seen through the cut-out "big 
mouth" of the caricature) ... as a "frame" 
for lobby and restroom mirrors. 


¢ Frame lobby and restroom mirrors with a 
blow-up of this Jerry Lewis art, with mirror 
showing through the cut-out "big mouth" 
and accompanying message: "Are You a Big 
Mouth? See Jerry Lewis as 'The Big Mouth’, 
in Technicolor, etc." 


e Use the "big mouth" of the caricature in 
a shadow box display; advance audiences 
look through it, into shadow box with posters 
and playdate copy. 


Food (Service, etc.) Here is Like Wow!"' Add 
credits, of course and remember, please, 
there can be no real or implied star endorse- 
ments. 


e Caricature can provide store window 
decorators with an attention-getting ''gim- 
mick," when used as a blow-up which covers 
the entire back of the window, or one side 


otsthe window: e Stage a drawing contest—in schools or 


elsewhere — calling for best caricatures of 
Jerry Lewis as "The Big Mouth," with pro- 
moted art supplies as prizes. 


e Caricature may be printed locally, on 
cards reading: " 'The Big Mouth’ Says The 


Star Interviews for Radio Use! 
@ JERRY LEWIS and SUSAN BAM Grinies. 49 second 
© DEL MOORE and JEANNINE RILEY! (9 minutes, 36 seconds 


These are joint interviews, both available on a single 12'' LP disc. One side of disc carries 
open-end interviews, with scripts for local commentator; flip side carries complete interviews, 
with commentator. 


These interviews are by Dick Strout, nationally famous for his lively radio program, and are 
being aired on almost 80 stations via Strout's"Hollywood Profiles" program. 


Check with the radio station in your territory. If the interviews have been broadcast, arrange 
for re-broadcasting with your credits. If they have not been broadcast, and station wants to 
use an interview disc, order it FREE direct from: 


DICK STROUT, INC., P.O. BOX 907 
BEVERLY HILLS, CALIFORNIA 


-_ 


POPPI EP 


KENTUCKY FRIED CHICKEN TIE-UP 


Shown here is Still No. Pub. 32, showing 
Jerry Lewis enjoying Kentucky Fried Chicken 
during a production break on "The Big 
Mouth." With him is Col. Harland Sanders, 
originator of the famed roadside organiza- 
tion, which has thousands of franchised deal- 
ers across the country. Col. Sanders also 
appears in "The Big Mouth." 


Jerry Lewis has made special radio 

spots for Kentucky Fried Chicken 

and "The Big Mouth." A television 

commercial has been prepared, 

plugging both the comedy and the 

Kentucky Fried Chicken parlors, 

from stills and actual film footage. 

In addition, special paper stream- 

ers plugging "The Big Mouth" are 

being made available to the Ken- 

tucky Fried Chicken dealers for 

use in their windows. : 
These tie-in promotion items may be ob- 
tained through the advertising agencies 
which handle Kentucky Fried Chicken ac- 
counts geographically. Get in touch with the 
advertising agency in your state or territory 
and work with them on: 


e Proper planting of radio and 
television spots. 


¢ Display Kentucky Fried Chicken 
streamers, stills and other mate- 
rial from the picture at the 
organization's roadside parlors. 


e A "Big Mouth" chicken-eating 
contest, worked with disc jockey 
or television personality. 


e Communications VIP "hosting" 
a Kentucky Fried Chicken party 
for guests, chosen in a sweep- 
stakes or a contest, who also 
participate in an auto parade 
to the theatre to see the film. 


e Locally-printed messages—pos- 
sibly lucky-numbered—on Ken- 
tucky Fried Chicken napkins or 
rubber-stamped on containers. 


For Your Information: 
Kentucky Fried Chicken is using Still No. Pub 


32, above, in a full-page color ad in Look 
Magazine, July 25. Copy reads, in part: 


‘The Big Mouth’ Loves 
Kentucky Fried Chicken 


Take it from the Colonel 


Because it's tender and tasty and finger lickin’ good .. . 
Because it's seasoned with Colonel Sanders’ secret recipe of 
11 spices and herbs ... and cooked according to his patented 
process. 

Jerry Lewis and the Colonel are in a new comedy, "The Big 
Mouth" released by Columbia Pictures. And during the shoot- 
ing they enjoyed lots of Kentucky Fried Chicken. 

Jerry says it's like having Sunday dinner. And it is .. . 
Funnyman Jerry Lewis rakes Kentucky Fried Chicken pretty 
seriously. He loves it. 


You will. too . 


Kentucky Fried Chicken Advertising Agencies 


ALABAMA 


Dewey L. Webb 

Dewey Webb & Associates 
P.O. Box 702 

Huntsville, Alabama 35804 


Johnson and Associates 
P..O Box 2122 
Decatur, Alabama 35601 


ARIZONA 
Jack Trustman 
Jack Trustman Advertising 
Redondo Tower 
8 Paseo Redondo 
Tucson, Arizona 85705 


Paul B. Leboeuf 

Advertising Marketing Association 
2727 North Central Avenue 
Phoenix, Arizona 85004 


CALIFORNIA 


Lou Lampe 

Lou Lampe Advertising 
3142 East Olive Avenue 
Fresno, California 93702 


Lex Overzet 

c/o Quality Distributing Co. of Cal. 
400 Main Street 

Los Altos, California 

Harvey Kaufman 

Davis, Johnson, Mogul & Colombatto, Inc. 
3810 Wilshire Boulevard 

Los Angeles, California 90005 


FLORIDA 


The McDavitt Company 
Pe @RiBox 2325 
Daytona Beach, Florida 32014 


Mel Brunning 

Brunning, Bacon, Hartman & 
Vollbrecht, Inc. 

806 Universal Marion Building 

Jacksonville, Florida 32201 


Robert Gilpin 

Gilpin, Peyton & Pierce 

P.O. Box 31329 

Orlando, Florida 32899 

Marshall J. Simmons 

Marshall J. Simmons Adv. Asso., Inc. 
35 NE 17 Street 

Miami, Florida 33122 


John Appleyard Agency, Inc. 
P.O. Box 1902 
Pensacola, Florida 32502 


Don Menard 

Tully-Menard, Inc. 

2207 South Dale Mabry 

Tampa, Florida 33609 
Haselmire-Pearson Advertising, Inc. 
324 Datura Street 

West Palm Beach, Florida 33401 


GEORGIA 
Tommy Wells 
Chuck Shields Advertising 
1075 Spring Street 
Atlanta, Georgia 30309 


ILLINOIS 
Robert Pearle 
Weber-Cohn Advertising 
400 West Madison Street 
Chicago, Illinois* 60606 


INDIANA 
Newman and Associates 4 
Neman and Associates “ 
1737 North Meridian Street 
Indianapolis; "Indiana 46202 


Carl Evans 

Martin-Evans, Inc. 

815 Anthony Wayne Bank Building 
Fort Wayne, Indiana 46802 


KANSAS 
Sam Worsham 
Forbes, Inc. 
3305 East Douglas 
Wichita, Kansas 67218 


LOUISIANA 
Charles Dolce, Inc. 
International Trade Mart Building 
Room 927, Canal Street 
New Orleans, Louisiana 70112 


MARYLAND 
Bill Morgan 
Bailey & Mockbee Advertising 
140 Congressional Lane 
Rockville, Maryland 20852 


MICHIGAN 
Mort Jaffe 
Solomon-Sayles Advertising 
35th Floor, Book Building 
Detroit, Michigan 48226 


Al Berg 

Breen Advertising, Inc. 
312 Bearinger Building 
Saginaw, Michigan 48605 


MINNESOTA 
Arch Crist 
Zelenovich & Crist, Inc. 
625 Second Avenue South 
Minneapolis, Minnesota 55402 


MISSOURI 
Ray Manning 
Ray Manning and Associates 
7207 Oakland Avenue 
St. Louis, Missouri 64506 


NEW MEXICO 
Bob Fall 
The Advertising Service 
P.O. Box 1876 (217 White Building) 
Roswell, New Mexico 88201 


NEW YORK 
Adelaide Rice 
Laux Advertising, Inc. 
105 East Seneca Street 
Ithaca, New York 14850 


William H. Campbell 
Lloyd Mansfield Co., Inc. 
Marine Trust Building 
Buffalo, New York 14203 


Pre-Sold to 21,000,000 Fans! 


Jerry Lewis and "The Big Mouth" has been pre-sold to more than 21,000,000 national and fan 
magazine readers via full-page ads in the following publications: 


e SEVENTEEN 


e SCREEN STORIES 
e MOTION PICTURE 


e PHOTOPLAY 
e MODERN SCREEN 


OHIO 
Joe Wesnitzer 
Mark Advertising Agency 
1907 Cleveland Road 
Sandusky, Ohio 44870 


Larry Goldstein 

Media Production Assoc. 
Suite 711, 3101 Euclid Building 
Cleveland, Ohio 44115 


Robert Hutchison 
Hutchison Advertising 


“6° 219 South High Street 
~ Columbus, Ohio 43215 


OKLAHOMA 
Eddie Jones 
Harden's 
7901 East 41 Street 
Tulsa, Oklahoma 7415 


OREGON 
Dick Swearingen 
Kendon Mount Advertising 
2035 SW 58 Avenue 
Portland, Oregon 97221 


PENNSYLVANIA 
Frank J. Callahan 
Lewis & Gilman, Inc. 
6 Penn Center Plaza 


Philadalphia, Pennsylvania 19105 


TENNESSEE 
Bill Hudson 
BIl Hudson and Associates 
1609 Hawkins Street 
Nashville, Tennessee 37203 


TEXAS 
Donald Vannini 
McCrary Advertising Agency 
12th & Bishop, Suite 220 
Dallas, Texas 75208 


Michael O'Neill 

Aylin Advertising Agency, Inc. 
2737 Buffalo Speedway 
Houston, Texas 75208 


UTAH 
Alan Frank 
Alan Frank & Associates 
247 South Main Street 
Salt Lake City, Utah 84101 


VIRGINIA 
Bob Guillot 
Bob Guillot Advertising 
1008 North Randolph Street 
Arlington, Virginia 22201 


WISCONSIN 
Edward R. Bucholz 
Edwards Advertising Agency 
110 East Wisconsin Avenue 
Milwaukee, Wisconsin 53203 


Fred E. Zaner 

Zaner Advertising Agency 
13454 Watertown Plank Road 
Elm Grove, Wisconsin 53122 


WASHINGTON 
George B. Aller 
Radio Station KAPS 
P.O. Box 70 


Mount Vernon, Washington 98273 


CANADA 
Mike Sirokolit, Allan Goldman 
Goodis, Goldberg, Soren, Ltd. 
23 Prince Andrew Place 
Don Mills, Ontario, Canada 


R. A. Cowley 

Grant Advertising, Inc. 
48 St. Clair Avenue West 
Toronto, Ontario, Canada 
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JERRY LEWIS 


Jerry Lewis doesn’t mind being 
known as “The Big Mouth,” title of 
the Columbia Pictures release in which 
he is starred: at: the. 42.55. Theatre 
in Eastman color. At the height of his 
powers, Lewis is the producer and di- 
rector, as well as co-writer, of “The 
Big Mouth.” He plays a bookkeeper 
with a passion for fishing who sudden- 
ly finds himself pursued by two rival 
underworld mobs and sundry other 
characters ... all because he inadver- 
tently hooked and reeled in a frogman 
with a knowledge of smuggled dia- 
monds. The role is tailor-made to the 
Lewis image, and to Lewis’ insistence 
that movie-making should hew closely 
to basic cinematic fundamentals in 
which the picture is more important 
than the words, action more vital than 
dialogue. 

Thus, when it comes to movie talk, 
the success of his own comedies is 
proof positive that Jerry Lewis knows 
whereof he speaks. 

In a_ shrewd observation about 
“Three On a Couch,” Lewis’ first com- 
edy for Columbia, a commentator from 
Life Magazine wrote: 

“In a day when movie makers are 
self-consciously seeking the old-time 
Hollywood zanies and bringing in over- 
blown nothings—Lewis comes closer 
than anyone to realizing the lost ideal. 
As both director and star he demon- 
strates admirable economy, a sense of 
precisely where the laughs are and a 
fine feel for comic rhythm—when to 
relax the pace, when to pour it on.” 

With the emphasis on action, often 
wildly impertinent, it’s small wonder 
that Lewis is popular with both adults 
and children. As Lewis once summed it 
up to a magazine writer: “I get paid 
for doing what children are punished 
for ... in doing this, I help the audi- 
ence to get rid of its hostility quotient.” 

That’s how Jerry Lewis uses psy- 
chology in the interests of art. His 
cheekiness, his impudence in punctur- 
ing the balloon of pretension—lie at 
the heart of Lewis’ comic appeal. 

Co-starred in “The Big Mouth” are 
Susan Bay, who makes her motion 
picture debut as Lewis’ leading lady, 
Harold J. Stone, Charlie Callas and 
veteran comedian Buddy Lester. The 
new comedy was scripted by Lewis and 
Bill Richmond from Richmond’s origi- 
nal story. Harry Betts composed and 
conducted the music. 


JEANNINE RILEY 


Jeannine Riley, the original Billy Jo 
on the hit television series, “Petticoat 
Junction,” makes her motion picture 
debut in “The Big Mouth,” the Jerry 
Lewis comedy for Columbia Pictures 
release at the ...... Theatre in East- 
man color. Miss Riley plays a hotel 
social director who is in reality the 
sexy accomplice of an underworld 
gang leader, a far cry from her small 
town role as Betty Jo. 


ADVANCE NOTICE 


Jerry Lewis as “The Big Mouth” 
stars in the new Columbia Pictures’ 
release opening ...... RE AROS 5 asses 
Theatre in Eastman color. Susan Bay 
makes her motion picture debut as the 
star’s leading lady and also co-starred 
are Harold J. Stone, Charlie Callas 
and Buddy Lester. Jerry Lewis pro- 
duced and directed the new comedy 
which he scripted with Bill Richmond 
from Richmond’s original story. The 
music was composed and conducted by 
Harry Betts. 
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Mat 1B; Still No. Pub 26 
Jerry Lewis stars, and Susan 
Bay makes her film debut, in 
"The Big Mouth," new Co- 
lumbia Pictures release in 
Eastman color. The comedy 
co-stars 
Charlie Callas and Buddy 
Lester. Jerry plays a vaca- 
tioning bookkeeper who sud- 
denly finds himself in the 
middle of a gang war over 
smuggled diamonds. 
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Mat 1C; Still No. 96 
Lovely Susan Bay, who makes her film 
debut in "The Big Mouth,” new Jerry 
Lewis comedy in Eastman color, plays an 
airlines hostess in love with Jerry. Lewis 
plays a bookkeeper who suddenly finds 
himself the quarry when rival mobsters 
begin a search for smuggled diamonds, 
and think he knows where they are. 


tion, 


Mat 1A; Still No. 78 

Jerry Lewis stars as "The Big Mouth," a 
bookkeeper who inadvertently becomes 
involved in the search — by two rival 
gangs—for smuggled diamonds. Harold 
J. Stone, Charlie Callas and Buddy Les- 
ter are co-starred and newcomer Susan 
Bay appears as an airlines hostess who 
shares Jerry's troubles. "The Big Mouth" 
is in Eastman color. 


Mat 1D; Still No. 104 

Pert, blonde Jeannine Riley, the original 
Billy Jo of television's ‘Petticoat Junc- 
makes her motion picture bow in 
"The Big Mouth,'' Columbia Pictures re- 
lease starring Jerry Lewis in Eastman 
color, She plays a mob leader who poses 
as a resort hotel tennis instructor while 
she searches for smuggled diamonds she 
believes Jerry has hidden. 


PF BFF PF FFI IPP PII IFIP PPP POL 


THE ‘BIG’ BEAT! 


Jerry Lewis has never put it into 
words, but he seems to have found an 
affinity between music—that is, musi- 
cians with a beat—and the kind of 
comedy which audiences prefer. As 
with his previous films, Lewis had 
musicians working in various capaci- 
ties—from acting to scripting—during 
his production of “The Big Mouth,” in 
which he stars at the ...... Theatre. 
The Columbia Pictures release, in 
Eastman color, stars Jerry as an 
ardent fisherman who hooks and reels 
in a frogman and thus becomes in- 
volved in a gang war over smuggled 
diamonds. It has nothing to do with 
music. Associate producer of “The 
Big Mouth” is Joe Stabile, ex-tenor 
sax player and former manager of his 
brother, Dick Stabile’s, band. Co- 
author of the script, with Lewis, is 
Bill Richmond, former top drummer 
with Harry James’ world-famous ag- 
gregation. 

Composer-conductor Frank De Vol, 
as narrator of the story of “The Big 
Mouth,” appears throughout the en- 


Harold J. Stone, 


Mat 2C; Still No. 24 
As a bookkeeper on vacation, 
Jerry Lewis stares in bewild- 
erment at what he has hooked 
and reeled in, in this scene 
from "The Big Mouth," new 
Columbia Pictures release in 
Eastman color. The scuba 
diver is a gangster who has 
hijacked, and hidden smug- 
gled diamonds; he also looks 
like Jerry! Susan Bay makes 
her film bow in the comedy. 
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tire film whose music actually is com- 
posed and conducted by Harry Betts. 

Two former musicians, turned co- 
medians, make their motion picture 
debuts in “The Big Mouth,” as modern- 
day gangsters. Charlie Callas and Vern 
Rowe were cast by Lewis after per- 
sonal interviews and without the bene- 
fit of seeing any “film” on either. 

Veteran comedian Buddy Lester, 
who has appeared in nine Lewis pic- 
tures, is a former trumpet player. Del 
Moore, with a top featured role in “The 
Big Mouth,” his tenth film with Lewis, 
worked his way through college play- 
ing trombone and, after he graduated, 
played a couple of years with various 
groups in the south and midwest. 

Co-starred with Lewis in “The Big 
Mouth” are Harold J. Stone, Charlie 
Callas and Buddy Lester; Susan Bay 
makes her motion picture debut as 
Jerry’s leading lady. Miss Bay is not 
a musician; she is a UCLA student 
working for her Master’s Degree in 
literature who has written several 
plays, and acted on television. 


SUSAN BAY 


A career conflict, whether to become 
an actress or a writer, has been re- 
solved, at least temporarily, by lovely 
Susan Bay who postponed her plans 
to write the great American novel in 
order to make her motion picture 
debut as Jerry Lewis’ feminine interest 
in the new Columbia Pictures release, 
“The Big Mouth,” at the ..... Theatre 
in Eastman color. She plays an airline 
hostess who becomes involved, with 
Jerry, in a search for smuggled dia- 
monds which also are being sought 
by rival gangsters. 

Born in the shadow of the studios, 
the dark-haired, green-eyed young 
woman always wanted to be an actress, 
but the writing bug kept nibbling 
away at her. She studied romance lan- 
guages and American literature at 
UCLA and is still matriculated there, 
working for her Master’s Degree. But 
at 17, she made her debut at the 
Centre Playhouse, as Madge in “Pic- 
nic,” with a performance that won her 
television roles in such series as “Perry 
Mason,” “Ben Casey,” and “Slattery’s 
People.” As befitting a would-be writ- 
er, Susan loves poetry, especially 
Dylan Thomas and Gerald Manley 
Hopkins. She writes poetry herself, 
and has also written plays. One of 
her plays, “Revelations,” was produced 
at Jeff Corey’s theatre in Los Angeles. 


THE ‘BIG’ SPORT! 


Motion picture companies, when they 
are filming a picture on location, carry 
as part and parcel of their normal 
complement of “things,” such items 
as special chairs with the cast names 
painted on them, trailers for actors to 
use as dressing rooms, a supply of 
coffee, a bulletin board, etc. The Jerry 
Lewis Productions company included all 
these workday appendages, but added 
a few new wrinkles during the shoot- 
ing of “The Big Mouth,” a Columbia 
Pictures release in Eastman color at 
NG ack aa Theatre. The prop man also 
stocked his professional larder with 
footballs, baseballs, baseball mitts, 
basketballs, tennis balls and golf clubs 
and balls, all on the orders of producer- 
director-star Jerry Lewis. 

Much of the filming of “The Big 
Mouth” was done at Southern Califor- 
nia beach locations. The weather was 
beautiful and there was time between 
various camera setups and the moving 
of the crew from one spot to another 
for Lewis to indulge in his favorite 
hobby—participant sports. 

Lewis is a natural athlete, a fine 
golfer and a fair tennis player. But his 
real joy in sports comes during the 
filming of a picture when he has time 
to play catch or kick or pass a foot- 
ball with members of the crew. 

In spite of the fact that Lewis di- 
rected, produced and starred in, in 
addition to co-authoring the script of 
“The Big Mouth,” he always found 
time to engage in some form of ath- 
letics while filming the comedy. - 

“The Big Mouth” introduces lovely 
screen newcomer Susan Bay. 


TYPE-CASTING? 


A film newcomer, comedian Charlie 
Callas, plays a nervous, fumbling, 
shaking mob gunman in Jerry Lewis’ 
new comedy, “The Big Mouth,” the 
Columbia release in Eastman Color 
co OE 1 peepee eee Theatre. 

Nothing could be further from the 
truth than that portrayal; Callas is 
the 1964 Florida State Pistol Firing 
Champion. 


THE ‘BIG’ SIX 


One of Jerry Lewis’ biggest assets, 
curiously not often recognized by Hol- 
lywood, is his ability to spot new- 
comers who have a great screen po- 
tential. 

It was Jerry, for instance, who gave 
both Stella Stevens and Connie Stev- 
ens their first major motion picture 
starring roles. 

Lewis continued this “‘search for new 
talent” in his latest starring comedy, 
the Columbia Pictures release, “The 
Big Mouth,” now at the...... Theatre 
in Eastman color. Six people make 
their film debuts in “The Big Mouth,” 
in which Jerry plays a bookkeeper 
suddenly involved in murder. Rival 
gangs hunt him, while he seeks a 
treasure chest filled with smuggled 
diamonds. 

Susan Bay plays opposite Lewis as 
a Pacific Southwest Airlines steward- 
ess with whom he falls in love. 
Jeannine Riley, the sexy blonde who 
appeared as Billie Jo during the first 
two seasons of television’s “Petticoat 
Junction,” plays the female leader of 
one band of crooks. 

Two former top ranking musicians, 
Charlie Callas and Vern Rowe, make 
their comedy and film debuts in “The 
Big Mouth,” as a hilarious pair of 
gangsters. Eddie Ryder, formerly a 
dialogue coach on a number of Lewis 
films, bows as another pixilated gang- 
ster, and Robert Reiner, Carl Reiner’s 
son, plays a bellboy. 

“Everybody needs a chance,” Lewis 
says, ‘and believe me, giving some 
people a chance in the past has paid 
untold dividends to me. So it’s not all 
philanthropic.” 

Lewis stars in, directed and produced 
“The Big Mouth” from a script by him- 
self and Bill Richmond based on an 
original story by Richmond. Harold J. 
Stone also is co-starred in the comedy. 
Harry Betts composed and conducted 
the music. 


SEA WORLD 


Sea World, the 50-acre marine 
wonderland situated on the shores of 
the Pacific Ocean just outside of San 
Diego, California, is the scene of many 
of the exciting scenes in the new Jerry 
Lewis comedy, “The Big Mouth,” a 
Columbia Pictures’ release in East- 
Man COOL ae NE «a\., cess < Theatre. 
Lewis produced and directed the com- 
edy as well as starring in it. 

The vast marine tourist attraction 
features native Japanese girls diving 
for pearls and Shamu, the killer whale, 
ecavorting in the water. It is in Sea 
World that Lewis plays tag with two 
gangs of diamond smugglers, a blonde, 
a brunette and some detectives. 
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Mat 2A; Still No. 70 

A disguised Jerry Lewis (center) tries to 
find out what is going on around him, in 
this comedy scene from "The Big Mouth," 
in which he stars in Eastman color, The 
goings-on involve blonde Jeannine Riley, 
as the sexy member of a mob look- 
ing for smuggled diamonds — and for 
Jerry! — and Leonard Stone as "Fong," 
a merchant who also wants to get his 
hands on the gems—and on Jerry! 


COLUMN ITEMS 


Veteran comedian Buddy Lester, who has appeared in nine Jerry Lewis 
pictures, the latest being "The Big Mouth,"" new Columbia Pictures release in 
Eastman color, is a former trumpet player who successfully made the switch 
from music to comedy. 


* * * 


The "beautiful but dumb blonde" routine is not for Susan Bay who makes 
her motion picture debut in the new Jerry Lewis comedy, "The Big Mouth,” 
a Columbia Pictures release in Eastman color. 

Miss Bay, who is now working at UCLA for her Master's Degree in literature, 
has had one play produced in Los Angeles and others being considered. Besides, 
she is a brunette and intends to stay that way. Miss Bay, whom Lewis spotted in 
television, made her acting debut as Madge in "Picnic," in California. 

* * * 


Harold J. Stone, one of the finest actors in the American theatre, who 
co-stars in "The Big Month,"' new Jerry Lewis comedy for Columbia Pictures 
release, at one time wanted to be a doctor. Actually, Stone was studying to 
become a medico in the 30's when the depression hit. He was forced to quit 
school and earn a living. Since his father was one of the bright stars of the old 
Yiddish Theatre, friends of his father in the theatre helped him to get work there. 
After some years of acting apprenticeship, he began to receive bigger and 
bigger parts on Broadway, in films and on television. In ‘The Big Mouth," he 
plays the worried leader of as colorful a mob — all wierdies — as ever hunted a 


chest full of smuggled diamonds. 
* * * 


Jerry Lewis says the reason he titled his latest comedy in Eastman color, "The 
Big Mouth," which he made for Columbia Pictures release, is: ''So that all those 
people in Hollywood who have been thinking that about me can now say it 
without feeling guilty." 

* * * 


Jeannine Riley, the sexy young blonde with the 38-24-36 figure who makes 
her motion picture debut in Jerry Lewis’ new Columbia Pictures release in East- 
man color, "The Big Mouth," is gifted with dazzling versatility. 

In addition to appearing on TY for two years in "Petticoat Junction," Miss 
Riley has had a successful singing career, was a champion swimmer, had her own 
show on a Fresno, California, television station and also choreographed and 
danced in a nightclub show in the same town. 

As if these were not enough, she appeared on the stage in "The Four 
Poster,"’ for which she also designed the clothes, at California's Sherman Oaks 
Playhouse. Currently, she's working on a combination dance-and-comedy routine 


for night clubs. 
* * * 


Charlie Callas, famed drummer with Ralph Flanagan's band, makes his motion 
picture debut as < gangster in the new Jerry Lewis comedy, "The Big Mouth.” 
Lewis, who produced and directed as well as starred in the Columbia Pictures 
release in Eastman color, signed Callas on sight without seeing any "film" on him. 
In “The Big Mouth," Callas plays a gangster who becomes almost paralyzed and 
completely incoherent at the sight of Jerry Lewis; it is one of the funniest bits 
of characterization in recent years. 

* * * 


During the San Diego, California, location filming of the Jerry Lewis comedy 
for Columbia Pictures, "The Big Mouth," now at the................ Theatre in Eastman 
color, the cast and crew had the same menu for lunch for a week—fried chicken. 
lt was supplied, and for a very good reason, by Colonel Harland Sanders, the 
owner-founder of the Kentucky Fried Chicken outlets. The colorful Colonel makes 
his motion picture debut in the comedy as a guest of the Hilton Inn and, to 
show his gratitude for the help he received, he supplied the luncheons. 

* * * 
Jerry Lewis' current comedy caper, "The Big Mouth," which Columbia Pictures 


is releasing in Eastman color, is the comedian's 36th motion picture. It is a 
Hollywood truism that a Jerry Lewis production has never lost money. 


Mat 2B; Still No. 48 

Jerry Lewis doesn't know where the 
smuggled diamonds are, in this scene 
from "The Big Mouth," new Columbia 
Pictures release in Eastman color, but 
gangsters Charlie Callas, left, and Har- 
old J. Stone, right, think he does. "The 
Big Mouth" also stars Buddy Lester as 
another gunman, and screen newcomer 
Susan Bay as an airlines hostess in love 
with Jerry. 


THE CAST 


Gerald Clamson............ Jerry Lewis 
TGR ites sta es Harold J. Stone 
Suzie Cartwright.............. Susan Bay 
SPGGE Keeton 0 Buddy Lester 
Myr. Pipkiges = 25.25.0204 Del Moore 
Momes).ohice See Paul Lambert 
Bambi Berman ........ Jeannine Riley 
5 ee ACRE. Leonard Stone 
ER Ee Charlie Callas 
eee eet Frank DeVol 
MOOSE tabi oe ko Vern Rowe 
oe. Sh LO te Dave Lipp 
PANGHOE geic.o<5-- 20: Vincent Van Lynn 
Detective #1 -........ Mike Mahoney 
Detective #2 _........... Walter Kray 
PIBOn PGENT ccc). cx John Nolan 
SBOE? ii. UR Eddie Ryder 


THE CREDITS 


Produced and Directed by 


Jerry Lewis 


Screenplay by 
Jerry Lewis and Bill Richmond 
STORY. BY, 155 as Bill Richmond 
Associate Producer. Joe E. Stabile 
Music Composed and 
Conducted by ........ Harry Betts 
Production Designer..Lyle Wheeler 


Set Decorator ............ Frank Tuttle 

Make-up Supervision _....Ben Lane, 

S.M.A. 

ns « SES a aie Jack Stone 

Hairdresser __......... Joyce Morrison 
Costumes 

Designed by .......... Moss Mabry 


Men's Wardrobe _... Guy Verhille 
Unit Production 

Manager _........-.-- Howard Pine 
Camera Operator ....Dick Johnson 
Assistant Director __...... Rusty Meek 


ee et a Hal Bell 
oe HOS ee 8 Richard M. Rubin 
~ crip? Supervisor .......... Hazel Hall 


Sound Supervisor....Charles J. Rice 
fAI Overton, Sr. 
\Jack Haynes 
Director of Photography 
W. Wallace Kelley, A.S.C. 
Bateq@i ey te. soni. Russel Wiles 
Assistant Editor .......... Joe Luciano 
Color by Pathe 
A Jerry Lewis Production 
A Columbia Pictures Release 


THE STORY 


(Not for Publication) A bookkeeper 
with a passion for fishing, Gerald 
Clamson hooks and reels in a frog- 
man who has hidden smuggled 
diamonds he has stolen from a 
gang led by Thor, planning to 
sell them to a rival mob headed 
by Fancher. Thor's mob includes 
Studs and Rex, who comes to think 
himself a dog after a surprise 
meeting with Gerald, and Bambi, 
a beautiful blonde posing as a 
social director at the Hilton Inn in 
San Diego. 


Following the frogman's instruc- 
tions, Gerald heads for the Hilton 
Inn where he also meets Suzie, a 
beautiful airline hostess. Gerald's 
efforts to locate the hidden treas- 
ure lead him and Suzie into a maze 
of bewildering intrigue; he winds 
up being chased through San 
Diego's popular tourist attraction, 
Sea World, by the Thor and Fan- 
cher mobsters and their customers 
for the missing diamonds, by hotel 
police, and by Bambi. Suzie is the 
one who gets Gerald, with the 
help of a helicopter. 

Running Time: 107 minutes 
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ACCESSORIES 


SIX SHEET 
THREE SHEET 
ONE SHEET 

TV FEATURETTE 
RADIO SPOTS 
TY TRAILERS 
INSERT CARD 
22 x 28 

SLIDE 

EIGHT II x 14's 
TRAILER 
UTILITY MAT 


40 x 60, 24 x 60, 
24 x 82, 30 x 40 


STILL SETS 

(Color and B/W — 
6-SHEET Color, for lobby and 
Sane on ee store displays; B/W 


stills for newspaper 
planting) 


ETE Order from 


National Screen 


3-SHEET 


SELLING AIDS 


Star Interviews! For Radio! 


Jerry Lewis and Susan Bay! 
Del Moore and Jeannine Riley! 


See Page 7 


oe | TV Trailers! In Color! 
1-SHEET See Page 3 
TV Featurette! Color! 


OFFICIAL BILLING See Page 3 


Radio Spots 
COLUMBIA PICTURES sie Selling Jerry Lewis and the hilarious ex- 


Presents citement of ''The Big Mouth!"' Spots 
that appeal to every member of the 


JERRY LEWIS 100% radio-listening audience! Use them 


often! Order from National Screen. 


THE BIG MOUTH a Telops 


Information about telops — style and 
Co-starring prices—may be obtained direct from: 
HAROLD J. STONE CHARLIE CALLAS BUDDY LESTER 2% QQ Title Card Co, 247 West 46th 


Street, N. Y., N. Y. 10036. 


And introducing 


SUSAN BAY 35% National Flag Displays 
cee JERRY LEWIS -» BILL RICHMOND ee We eee 
coy BILL RICHMOND se eee are wee 
ue Conponed and Conducted by HARRY BETTS Fie Oe OS eee 
micsiadonccaee (ORY LEWIS - 
EASTMAN COLOR - 
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Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 
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